Community
Involvement a
Passion for MMG
Insurance

PRESQUE ISLE, MAINE — MMG
Insurance’s tagline, “Protecting your
piece of the world,” applies to more
than just client relationships; it’s a re-
flection of the Presque Isle, Maine-based
insurance company’s commitment to
community.

Several community outreach efforts
are directed toward enhancing career
possibilities for area residents, partic-
ularly encouraging young people to
explore insurance career possibilities.
The company has successfully connect-
ed with several programs and initiatives
that, in the words of MMG Commu-
nications Coordinator Laura Martin,
“involve youth and our desire to foster
an environment of growth, education-
al opportunities and awareness of the
industry.”

One such example is the new MMG
Center for Professional Development at
the University of Maine at Presque Isle
(UMPI). Backed by a $50,000 donation
from MMG and a $10,000 grant from
the Maine Community Foundation,
the center opened on UMPI’s campus
in September 2016. This state-of-the-
art, technologically advanced space
is devoted to the region’s professional
and workforce development needs. De-
signed to serve as a hub for education,
enrichment and opportunity, the center
encourages remote learning opportuni-
ties and eliminates the barrier of having
to travel for training.

Further, the center augments the uni-
versity’s pre-existing “Employer U
Program,” which is designed to pro-
vide employees of area businesses with
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Kristen Wells, executive director of AAL and Matr McHatten, senior vice president and
chief operating officer of MMG Insurance, present the 2016 “Innovative Educator” award

to Ellyn Whitten-Smith.

professional development opportuni-
ties. “With this wonderful new training
space and technology, we will be able
to further expand our offerings, reach
a broader audience and more easily
provide experiential learning opportu-
nities,” said Kim Jones, UMPI Director
of Employer U, who will be collaborat-
ing on offerings at the MMG Center for

Professional Development.

MMG has also been a continued sup-
porter of Junior Achievement of Maine,
recently serving as the exclusive regional
sponsor for the 2017 “Titans of Industry
Challenge.” This special junior achieve-
ment program enables teams of high
school students to experience what it is
like to operate a company in a simulated
business environment while engaging
with mentors from the local business
community. In addition to MMG?s fi-
nancial sponsorship, a team from MMG
served as mentors for the event.

Participation in InVEST, the nation-
al school-to-work insurance program
designed to recruit new talent to the in-
dustry, is yet another way that MMG
Insurance reaches out to the younger
generation of Aroostook County. The
Chartered Property Casualty Under-
writers (CPCU) group at MMG leads
this effort, which includes presentations
at local schools by all MMG depart-
ments as well as hosting a day-long,
interactive event for students at MMG.

MMG has a longstanding commitment
to the Aroostook Aspirations Initia-
tive (AAI), a nonprofit organization
working to reverse the outmigration

of the region’s youth and whose schol-
arship program offers comprehensive
student support and guidance. The
“Innovative Educator Award,” which
recognizes outstanding high school
teachers in Aroostook County, is fi-
nanced and presented by MMG at
AAT’s annual gala.

Above all, MMG views its regional re-
sponsibilities as a means of sustaining
and growing the area for all.

“MMG takes seriously its responsibility
as a business leader within the region,”
said Larry Shaw, president and CEO.
“We are committed to ensuring Aroos-
took County remains a favorable place
to live and work, which means invest-
ing in opportunities and infrastructure
that promise growth and sustainability.”
Shaw noted the win-win outcomes of
community investment. “In order to
provide our employees with the best
quality of life possible and to attract
the talented professionals who will lead
MMG into the future, we must be will-
ing and excited about the opportunity
to support and grow the region,” he said.

With 120 years in business, MMG In-
surance writes in excess of $180 million
in premiums in partnership with more
than 195 independent agencies across
475 locations throughout Maine, New
Hampshire, Pennsylvania, Vermont and
Virginia.

Would your organization like to share
news about its community outreach

programs in The Standard?
Contact us at cc@spcpub.com.




